PRESS RELEASE
ROLAND-GARROS' CHARITY INITIATIVE, #RGEnsemble,
CONTINUES TO RAISE MONEY FOR THE AP-HP FOUNDATION
Paris, the 9th June 2020
Launched on 23rd May, the #RGUnited initiative has enabled tennis fans to get their Roland-Garros
fix on the dates the tournament was originally scheduled (18th May-7th June) by posting a wide
range of content on its various digital platforms. From today onwards and together with
Mastercard, Roland-Garros is continuing to raise money for the AP-HP Foundation.
From 23rd May to 7th June, Roland-Garros was busy raising money in aid of the AP-HP Foundation – which
supports the AP-HP staff who are fighting this epidemic every day – by rolling out various charitable actions such
as the Roland-Garros eSeries by BNP Paribas, which reached its target of €50,000 in donations.
Roland-Garros is now continuing its fundraising efforts with Mastercard, the tournament’s Official
Supplier.
La Griffe Roland-Garros will donate €5 to the hospital foundation for every product sold that features the RG20
poster by Pierre Seinturier (with the exception of any stamp-collecting products). Mastercard, the Parisian Grand
Slam’s official supplier, is further supporting this initiative by donating an additional €5 for every purchase made
from the poster collection when using Mastercard. These Roland-Garros souvenirs, including the poster and
t-shirts, will help raise money for a good cause and are available from the boutique.rolandgarros.com website
from Tuesday 9th June. As from the beginning of July, other accessories will be included (mugs, notepads, etc.).
This operation will run until the end of the tournament this autumn.
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About Roland-Garros, www.rolandgarros.com
In the eyes of sports fans, and indeed the general public, Roland-Garros is an unmissable event that enjoys immense
prestige. The 2019 tournament attracted more than 520,000 spectators and was broadcast in 222 countries worldwide,
confirming the tournament's status as a first-class international sporting event. Organised by the French Tennis Federation,
Roland-Garros is the only Grand Slam tournament to be played on clay, one of the oldest and most noble surfaces in the
history of tennis.
About Mastercard (NYSE: MA), www.mastercard.com
Mastercard is a global technology company in the payments industry. Our mission is to connect and power an inclusive,
digital economy that benefits everyone, everywhere by making transactions safe, simple, smart and accessible. Using secure
data and networks, partnerships and passion, our innovations and solutions help individuals, financial institutions,
governments and businesses realise their greatest potential. Our decency quotient, or DQ, drives our culture and everything
we do inside and outside of our company. With connections across more than 210 countries and territories, we are building a
sustainable world that unlocks priceless possibilities for all.

